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The Global Recruiter website breaks down news into each
region, giving easy and instant access to the news closest
to the reader as well as an opportunity to find out what is
going on in other parts of the world. A blog section also
provides a more informal forum for industry discussion.
Through these media, as well as the printed page, the
world’s recruitment industry has a voice through features,
advice, news and support services.

e for the
The voic

global

Issue 191
July 2018

190
Issue 2018
June

www.theglobalrecruiter.com

Issue
192
August
2018

23%
10% Consultant
7% Other
68%

25%

25%

Temporary

Permanent

Contract

Executive
Search

MOVES

LEGAL FOCUS

Scott joins Park

CSR & TALENT
JOB SITE FUTURES

?
LTUR
ES

UR BU
SINES
S

RETURN TO CONTENTS

Nick Scott has been appointed as director for Green Park’s retail and
consumer practice. Nick has had more than 15 years’ executive search
experience working with some of the world’s most successful international
consumer brands.
Before joining Green Park Nick worked exclusively with Tesco plc for three
years. As well as leading Tesco’s executive appointments programme, he
supported its executive committee and international management teams in
their goal to transform Tesco’s leadership and culture. As part of this initiative
he worked across several functions including marketing, customer data and
loyalty, finance, product, retail and cyber security.
In his new role Nick will partner with retail organisations to rebuild their
executive leadership teams, review their organisational design and address
the challenges that face an increasingly competitive and rapidly transforming
sector. He will also continue to partner with Tesco.
“Nick’s success in identifying and securing leadership talent in several senior
roles has been a major contribution to Tesco’s successful transformation
programme,” commented Dave Lewis, chief executive officer of Tesco plc.
“His brief was to work with the Tesco executive committee to understand
what was needed and provide the exceptional talent required quickly and
efficiently. As Nick embarks on the next chapter of his successful career, I’m
pleased to know he will continue to partner with us.”
Green Park’s Retail and Consumer Practice provides diversity-focused,
sustainable resourcing across fashion, lifestyle and luxury, grocery,
department stores and pure-play organisations. It also acts as adviser to the
World Retail Congress on the topics of leadership and transformation.
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Steve Baggi, Co-founder of Green Park and Head of Retail, added: “As we
continue to help our clients navigate the rapidly changing landscape of the
retail sector, Nick’s experience in managing global organisations through
transformation programmes will provide huge value to our clients. We are
delighted to have brought Nick on-board, especially as we enter the second
phase of our research for The DNA of the Retailers of Tomorrow, a global
study into the race for retail transformation, where Nick’s insight will prove
invaluable.”

Labbett take country role
Executive search firm Pedersen & Partners has appointed Keith Labbett
as a client partner and the country manager for Canada based within the
company’s Toronto team. Over the course of his extensive two decades
spent in search and leadership consulting, Mr. Labbett has placed hundreds
of high-calibre executive leaders, and built international teams across all
management functions, focusing on upper management to C-level positions.
Mr. Labbett assists his international clients in establishing their presence
in Canada, while also supporting their growth needs abroad, and has
accumulated vast expertise in a wide variety of industries, including real
estate, industrial, engineering, construction, infrastructure, and financial
services. Mr. Labbett founded and managed a Toronto-based boutique
firm early in his search career, and subsequently established and presided
over a retained executive search firm for more than 10 years, serving as a
partner with a top six global executive search firm prior to joining Pedersen
& Partners. In addition to his executive search career, Mr. Labbett is actively
involved in many charitable and community activities as a coach, organiser,
and board member, including the founding of the Princess Margaret Hospital
Foundation’s fundraiser, Knock-Out Cancer, and served as a board member
of the world-renowned Toronto Santa Claus Parade.
“I chose to join Pedersen & Partners for its smart strategies and strong
processes, and most importantly, its robust and committed team that
brings cutting edge innovative search and analytical tools to the recruitment
process,” he said. “This world class approach translates into better service
and ultimately better candidates for our clients, and I look forward to building
upon the firm’s solid reputation and track record in Canada, together with our
local and global team.”
“Keith has a well-founded reputation in the industry, based on his vast
leadership and team management background, together with over 20 years of
senior talent acquisition and leadership consulting proficiency, which makes
him the perfect candidate to lead our Canadian office. We welcome him to our
growing North American team and wish him every success in continuing to
strengthen Pedersen & Partners’ position in Canada,” concluded Darcie Murray
partner, COO and the head of North America at Pedersen & Partners. n
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The magazine has reflected the reading preferences of the
industry through its ground-breaking website and digital
offerings, most recently through The Global Recruiter app.
This app is free to download from all app stores and is
available for all platforms. Content-wise the app brings
together the most recent and archive issues of The Global
Recruiter alongside its regional issues for Asia Pacific
and Australia & New Zealand. It effectively delivers the
information recruiters need direct to them wherever they are.
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Naturally, recruitment in every region has its own character,
its own issues and priorities and The Global Recruiter is
sensitive to this as well as to the themes and issues which
unite the industry. The publication has built and continues to
create critical connections with international representative
bodies and industry experts, it continues to drive forwards
with high quality, worthwhile specialist news and editorial
that the industry regards as a necessary read and worth
returning to for future reference.
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34%
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The Global Recruiter distinguishes itself by seriously
addressing and supporting the international status
and development of the recruitment industry. Since its
first publication in 2002 the magazine and website has
pioneered a global agenda, mirroring the progression of
the recruitment industry, anticipating and addressing its
concerns.
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he European Court of Human Rights has ruled that employees must be
notified in advance if their work email accounts are being monitored
without unduly infringing their privacy.
Bogdan Barbulescu was dismissed by his Romanian employer in 2007
on the grounds of breaching the company’s policy following the use of his
professional Yahoo Messenger account for personal purposes. He was
asked to set up this account by his employer for the specific purpose of
replying to client enquiries but also used it for exchanging messages with his
brother and fiancé.
Mr. Barbulescu took his employer to court and lost. He went through
Romania’s appeal system and lost again, then went to the European Court
of Human Rights on the grounds that the Romanian laws and courts had
failed to protect his right to privacy in violation of Article 8 of the European
Convention on Human Rights. The court ruled that Romanian judges, who
had previously backed Barbulescu’s employer, had failed to protect his right
to a private life and correspondence as he hadn’t been informed in advance
of the extent and nature of the monitoring of messages, or the possibility
that his employer may access the contents of his messages. The court also
found that there had not been sufficient assessment of whether there were
legitimate reasons to monitor his communications.
The main thing we can take from this ruling is that workers have a right to
respect for privacy in the workplace. This includes matters relating to the
individual’s privacy that may extend into the workplace. If an employer has a
rule that equipment is for business use only, then in order to monitor personal
use on that equipment they would need to forewarn employees that they will
be monitoring it. This should be clearly stated in a use of company equipment
policy.

Policy provision
Although in this case the company did have a policy stating that employees
would only use company equipment for business purposes it did not state
that the company would monitor personal communications, only usage and
the court found that Barbulescu had not been told that this would happen to a
sufficient degree. Whilst there was a brief mention of monitoring in the policy,
it was simply inefficient to safeguard the employer in protecting their position
to check.
Employers who give employees equipment for communication e.g.
computers and phones, do have the right to monitor. This must be balanced
against an employee’s right to privacy when using that equipment for
personal use. Rules therefore need to be clear about what is and isn’t
acceptable use.
It’s all about balance. Recruitment companies who wish to monitor their
employees work and/or calls to use them for performance purposes are still
able to do so. However, employers must balance employees’ right to privacy
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against the business needs. They should also ensure that the need to monitor
is a genuine business need and that employees are fully aware that they are
being monitored.
Basically, employers should only monitor personal communications where
absolutely necessary. When an employer has a reason to monitor personal
communications, this should be clearly communicated to the employees.
Employees should be clearly aware that if they use business equipment for
personal use that this use will be monitored. They should also be clearly
aware that the content of that personal use will be monitored.
Unless in specific circumstances e.g. where an employee is suspected of
breaching confidentiality, exposing the company to risk such as damage to
IT systems or liability in the case of illegal activities online, all employees have
the right to privacy in the workplace and, therefore, should not be monitored
without forewarning. A simple nod to forewarning is no longer likely to suffice.
The employer should be clear about what they will monitor, how it will be
monitored and, most importantly, why it will be monitored.
In light of this case, it is important that employers should review their policies
and procedures regarding the monitoring of personal use of communication
equipment. Make sure that the policy advises that monitoring will take place
and how far this monitoring will go e.g. to the extent of actually checking the
content of communications. Furthermore, the reason for doing so must be
clear and communicated within the policy. n
September 2017
www.theglobalrecruiter.com
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EDITORIAL
CONTENT
EDITORIAL CONTRIBUTIONS
All content that is submitted for distribution across The Global Recruiter media platform will be considered
for publication by the editor.
The editor will decide if content is fit for publication and decide where the content will be positioned. He will
also make editorial adjustments where necessary to keep with house style of the magazine and website.
If the editor deems the content to be marketing material e.g. the content is primarily centred around
promotion of a business or service rather than being of general interest to readers, the material can still
appear on the website or magazine but will be subject to a publishing fee of £500.00 per article. This content
will be passed to the sales team to contact the contributor and where published the title will be preceded
with ‘advertorial’.
Anything deemed not relevant, not current, not interesting, biased or not up to editorial quality will not be
published.
The editor’s decision is final.
If you would like to write a commissioned article for the magazine and/or website then please email an
outline of your suggestion to simon@theglobalrecruiter.com stating ‘possible feature’ in the email heading.
For any of our supplementary products, please email trevor@theglobalrecruiter.com or call 01923 723990.

EDITORIAL CONTRIBUTIONS
simon@theglobalrecruiter.com

MARKETING CONTRIBUTIONS
trevor@theglobalrecruiter.com

RETURN TO CONTENTS

MAGAZINE & MEDIA
INFORMATION
ADVERTORIALS 2019
January

Efficiency in contracting

July

Payroll solutions

February

Strategic data: analytics and
technology

August

Screening and compliance

March

Compliance Special Issue

September Technology Part 4 Special Issue

April

Software as a Service

October

Start ups

May

Back office solutions

November

June

Expansion: investment, compliance &
the support required
Special Issue

Looking after your recruitment staff:
benefit schemes, engagement

December

Developing Temp Agencies
Special Issue

MAGAZINE ADVERTISING RATES
Advertising
Quarter Page
£495.00

Half Page
£940.00

Full Page
£1,760.00

Volume discount available upon request. All advertisements automatically appear in the digital edition

Double Page Spread
£3,120.00

Sponsorship Opportunities – on request

Inserts
Cost on application

Maximum insert A4

Price per 1,000

PUBLISHING SCHEDULE 2019
Month
January 2019
February 2019
March 2019
April 2019
May 2019
June 2019
RETURN TO CONTENTS

Ad Copy Deadline
16th January
13th February
13th March
12th April
15th May
14th June

Month
July 2019
August 2019
September 2019
October 2019
November 2019
December 2019

Ad Copy Deadline
17th July
14th August
13th September
16th October
13th November
4th December

WEBSITE & DIGITAL MEDIA
INFORMATION
WEBSITE OVERVIEW
With clear format and comprehensive listings,
TheGlobalRecruiter.com provides an easy to
access, frequently updated must-read site for
recruiters around the world. Split into distinct
global regions, the website carries the latest news,
opinion pieces, products and supplier information. It
supports, represents and develops the industry. As
with our magazine editorial philosophy, we publish
news and opinion from companies of all sizes; from
the largest multi-nationals right down to the
one-man operation. Three days a week the latest
updates are emailed directly to the heart of the
global staffing industry via our online subscribers.

ONLINE ADVERTISING RATES
Online Advertising

Leader board banner
£600.00 / month

MPU
£600.00 / month

Large Rectangle
£600.00 / month

Volume discount available upon request

News by Email Sponsorship

Banner Sponsorship £600.00 / month
HTML E-Shot

Direct email campaign targeting 8,500 opt-in emails £1,000.00
Volume discount available upon request

RETURN TO CONTENTS

Video advertisement
£1,000.00 / month

WEBSITE
SPECIFICATIONS

SPECIFICATIONS

FILE SIZE

Leaderboard
728 x 90 pixels
Large Rectangle 336 x 280 pixels
MPU
720 x 300 pixels

Maximum size - 60kb (gif or jpg file)
Westrade Group accepts 3rd party ad-serving of the above units
from the following approved vendors: Atlas DMT, Bluestreak,
Doubleclick, Falk, Mediaplex, Eyeblaster and EyeWonder.
Animation can loop indefinitely.
If the Skyscrapers have a white background, they must have
a one pixel border surrounding the ad and once clicked, all
adverts should open in a new window.

RETURN TO CONTENTS

DESIGN &
PRODUCTION
Size
DPS
Full Page
Half Page Landscape
Half Page Portrait
Quarter Page
Quarter Page Strip Horizontal
Quarter Page Strip Vertical

Type Area
277 x 400mm
277 x 190mm
131 x 190mm
272 x 89mm
131 x 89mm
190 x 63mm
277 x 73mm

Bleed
303 x 426mm
303 x 216mm

Trim
297 x 420mm
297 x 210mm

SUPPLYING DATA FILES FOR MAGAZINE
The Global Recruiter’s production department operates a digital workflow system and therefore prefers to receive artwork
via email. Digital material must be accompanied by an exact print standard colour proof. We do not accept responsibility for
digital files without proofs. All file elements must be present and in the correct format.
All artwork should be provided in CMYK saved as press ready PDFs, which have been exported as postscript files and then
distilled using Adobe Acrobat Distiller to PDF/X-1a: 2001 settings.
If using Illustrator, fonts should be saved as outlines, all colours, duotones, RGB files and logos converted to CMYK, final
documents as EPS. Photoshop files should be CMYK, EPS or TIFF files, minimum 300dpi.
We do not accept artwork in the following packages: Pagemaker, Corel Draw, Powerpoint or Excel.

MOBILE APP MEDIA SPECIFICATION
The Global Recruiter App has various options available for you to utilise for advertising.
• Full page image: This mirrors the supplied advert for the print edition.
• Increased height image: This allows you to increase your visual offering by using the vertical scroll of the mobile
device to deliver an advert that would be larger than that used in the printed version of the edition. Artwork should be
provided at a maximum width of 1536px and can be supplied at any vertical height up to a file size of 5mb.
• HTML Zip file: This allows you to create interactive advertising offerings that utilise rich media formats such as
video and interactive click through elements. It allows you the ability to create something tailored completely to
your specification and also gives you the opportunity to host video media externally so as not to exceed the file size
limit. Please supply a coded HTML file contained in a zip folder with a maximum file size of 5mb and a max width of 1536px.

TECHNICAL SPECIFICATIONS FOR ARTWORK TO BE SET
The Global Recruiter provides an artwork service for advertisements within the recruitment section of the magazine. This
includes the layout of your advertisement but does not include a copy writing, proof reading or design service. Please
supply your text for setting within a Word document which has already been checked for content, spelling and has been
approved internally before submitting. Also a jpeg, tiff, pdf or eps of your company logo which must be a minimum of
300dpi in resolution.
Once set, a proof of your advertisement will be sent for you to check and approve.
RETURN TO CONTENTS

THE GLOBAL RECRUITER EVENTS
We hold a reputation for delivering high quality events both in the UK and
overseas. We create a platform for our clients to directly engage with their target
audience and bring their brand to life. We deliver a wide range of events including
awards ceremonies, conferences and exhibitions, seminars and summits both in
the UK and internationally.

Reasons to sponsor The Global
Recruiter Events
1. Maximise Return on Investment
The focused nature of our events means that every person at a
Global Recruiter event is a potential customer. Our exhibitions put
your potential and existing customers all under one roof and provide
an incredible opportunity to source new avenues of business.

2. Brand Affinity
Our exhibitions offer a three-dimensional platform to give customers
an all-senses experience of your brand.

3. Visibility & Accessibility
88% of visitors to our shows say that they are key to helping them
review, source and buy new products and services. Our focused
conference programmes and targeted marketing enables us to
deliver a senior and engaged audience.

4. Efficient Timing
The ability to review a wide selection of relevant products and
suppliers is a big attraction for all our delegates.

5. People buy from People
Our events give exhibitors the ability to hold conversations in
person and build relationships. Events are arguably the most
‘real’ experience of your brand and provide a fantastic way to
communicate your points of differentiation.

RETURN TO CONTENTS

THE GLOBAL RECRUITER UK SUMMIT AND
RECRUITMENT LIVE ROUND TABLES 2019
LONDON
6 MARCH 2019
UK SUMMIT

The Power of Difference:
Diversity and beyond in recruitment

Diversity needs to be a top line consideration for every recruitment
business. In the context of a talent short market, recruiters need to take
a diverse approach, to consider candidates from as wide a talent pool
as possible. Success also resides in diversity. A diverse workplace can
be more productive, more attractive for customers and more appealing
for investors.
Excellent recruitment is the key to diversity and recruiters are ideally
positioned to unlock the full potential of an inclusive organisation. Going
beyond quotas, equality requirements and ‘blind’/unbiased processes,
recruiters can enable their clients to become inclusive organisations and
deliver more for their customers, investors, for their wider community
and even the world.
The year’s UK summit examines diversity from all perspectives: the
challenges and initiatives established by recruitment agencies, the
demands and successes of end user clients. From first steps to a
diverse future, The Global Recruiter identifies and celebrates The Power
of Difference.
The Global Recruiter’s UK Summit consists of keynote presentations
from industry leaders and experts who know what the industry needs to
do, they can discuss what it means for their business and how they can
implement positive change.
This year, don’t just listen – get involved and make a difference.
Attending The Global Recruiter UK Summit means your recruitment
business can lead rather than respond.
The day will consist of keynote presentations at the start and end of
the day, with 2 discussion panels in the middle, with HR experts and
practitioners giving practical advice on policies and agendas.
Attendees will break throughout the day for refreshments and
networking in an exclusive area surrounded by a limited number of
exhibitors.

2019 sponsorship opportunities include the following:
Headline sponsor: £10,000
Included in all branding, 15 minute presentation in the conference and
exhibition space
Conference and associate sponsor: £5,000
Includes a 60 second video presentation and exhibition space
Conference sponsor: £2,500
Exhibition space only
Refreshment Sponsor: POA
Drinks Reception Sponsor: POA
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THE GLOBAL RECRUITER
INDUSTRY AWARDS
LONDON
20 JUNE 2019
Always at the leading edge of the recruitment industry, The Global
Recruiter Industry Awards are now in their tenth year and continue
to identify the best of the best across the recruitment industry. The
Awards are always hotly contested, and rightly so: criteria is reviewed
on an annual basis and new awards are introduced in order to ensure
the Awards keep pace with the fast moving industry and constantly
improving standards. The Awards are promoted in the last quarter of
the year, entries open at the start of the new year, and there is continual
coverage of the Awards leading to the Awards ceremony itself; an
invitation only event held in central London. Sponsors involved in these
Awards therefore enjoy ongoing coverage at every stage, naturally
aligning themselves with the very best practice within the industry and
promoting themselves to recruitment businesses actively seeking ways
to improve.
Our policy of an invitation only Awards ceremony also guarantees your
brand will be promoted only to the great and the good of the industry.
The magazine’s reputation within the staffing sector for editorial
independence and an impartial writing style, together with a strong
brand ensures credibility of the event across the UK staffing sector.

“Becoming Associate sponsors of The Global Recruiter
Awards granted us a great opportunity to network with
and celebrate the success of the talented individuals and
businesses within our industry.
A great afternoon, full of buzz and excitement within the
opulence of Café de Paris. We look forward to 2019! ”

		

Paul Mizen, MD of The Recruit Venture Group
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The Awards are FREE TO ENTER and are open to recruiters and support
services of all sizes and experience. Through this ethos we
are recognised as the industry standard Award.

Category Sponsors: £3,000
• Your company logo and recognition on all category promotion
• Sponsor statement on the Awards website
• Ten guest invitations to the Awards ceremony
• Sponsors reception at the Awards ceremony
• Recognition, your company logo and presentation of Award at the
ceremony
• Photographs with the winners published in The Global Recruiter
magazine

Associate Sponsors*: £6,000
All the benefits of being a Category Sponsor plus…
• A page advertisement in the Awards issue of The Global Recruiter
magazine
• Your company logo on all event signage at the Awards ceremony
* Please note that Associate Sponsorship can only be taken in
conjunction with a Category Sponsorship.

2019

ROUNDTABLES
THE GLOBAL RECRUITER
RECRUITMENT LIVE
VARIOUS LOCATIONS
Recruitment Live is a new way for recruiters to discover, share and
promote excellent practice in the industry. Formatted as round table
discussions, Recruitment Live brings together an invited number of
recruitment industry practitioners and experts to give their ideas, thoughts
and views on a particular subject.

With the input from our partners and sponsors, we will work to a set
agenda to cover issues that are directly affecting the industry including;

Each session focuses on one aspect of the recruitment industry and the
conversation is recorded and written up within the pages of The Global
Recruiter monthly magazine and e-zine.

• Compliance: on paper and in real time

With the potential to happen anywhere in the UK, Recruitment Live round
table discussions help to identify and deliver best practice to the industry.
They also provide a chance for industry leaders to give their views and
voice their frustrations with aspects of the industry and to meet and
network with their peers.
Generally the discussions are split into two sessions of one hour each with
refreshments on hand at any time.
However some Recruitment Live sessions have been held as evening
events, providing an informal and attractive location for the discussion. It
is a flexible format which can be tailored to suit time, location and topic.

“The Global Recruiter round table events give us a unique
opportunity to meet with the key people from the world’s
leading recruitment organisations. This is targeted,
focussed networking at its best.”
Daniel Fox, Microdec
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• Regional Spotlights
• Candidate experience through technology
• Get your groove: how to develop and deliver in a niche
• Searching high and low: Finding quality talent
• Growing a staffing business beyond expectations
• Crossing continents: International success
• Diversity and inclusion in recruitment
• Benefits of personal and professional development

Exclusive partnership: £5,000
One partner per session will have exclusive access to the event. They
will be able to provide one person to participate in the discussion and
have exclusive branding, literature and gifts in the room for the event.
We will work closely with each sponsor to make sure that the roundtable
content is relevant to their business, so that they can show their expertise
in that field. During the coffee break sponsors will be welcome to have
two colleagues in attendance to network with the participants. After the
events, The Global Recruiter will publish a written report which will appear
across our media. Sponsors will then receive a sponsors statement and
branding against the content and we will release it to the entire network.

THE GLOBAL RECRUITER
ASIA PACIFIC AWARDS
SINGAPORE
OCTOBER 2019
Now in its seventh year The Global Recruiter Asia Pacific Awards continue
to be the only recognised Awards for the staffing industry in the region.
The event is a glittering Gala Awards evening – a night celebrating and
rewarding the best in the industry. With specific Award categories, relevant
to businesses across the entire industry, the Awards are guaranteed to be
fiercely contested.
As a result, sponsors will receive a strong brand presence throughout
all publicity and promotion by supporting this event. The magazine’s
reputation within the staffing sector for editorial independence and an
impartial writing style, together with a strong brand, ensures credibility of
the event across the Asia Pacific sector.
The Awards are FREE TO ENTER and open to recruiters and support
services of all sizes and experience. Through this ethos we are recognised
as the industry standard Award.

“We are delighted to be the Sponsor. We are acutely
aware of the potential the Asia Pacific region offers.
Having been operating in the Asia Pacific market for over
five years, we feel Asia presents recruitment companies
here with the world’s most exciting opportunity, as its
economies keep growing consistently.”

Sergei Makhmodov, CEO Asia Pacific, DaXtra

• Improve your brand recognition and image
• Generate leads by networking
• Create new partnerships and alliances
• Strengthen your position as a market leader within the industry
• Achieve industry recognition by being associated with this prestigious
high profile event
• Differentiate your company from others in the industry

Headline Sponsor: £10,000
• Includes branding on all promotion
• 5 minute address at gala dinner
• Table of 10

Associate Sponsor: £5,000
• Includes branding on all promotion

Sponsorship
Sponsorship will provide your organisation with the opportunity to:
• Increase brand awareness among recruitment professionals
• Engage with a targeted and relevant audience

• 1 x category sponsorship
• Table of 10

Category Sponsor: £2,500

• Raise the profile of your brand

• Includes branding against category

• Affiliate your company with your target audience and position
your solutions to industry leaders

• Table of 10
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THE GLOBAL RECRUITER
CORPORATE GOLF DAY
3 JULY 2019
CORPORATE GOLF DAY

The Global Recruiter Magazine hosts a Corporate Golf Day each year
at the prestigious Buckinghamshire Golf Club, an 18-hole John Jacobs
designed course set in 226 acres of magnificent parkland. A great
social day out for recruitment industry leaders and their peers, teams
of four battle it out on the greens then meet back on the terrace for an
informal BBQ and prize giving.
• 1st, 2nd and 3rd Team Prizes
• Individual prize
• Nearest the pin competition
• Longest drive competition
• Straightest drive competition

“A great days golf, organised brilliantly and with a really
good group of clients and suppliers to meet with.”

John Salt, Totaljobs.com

Enter a team of 4 for £600

Expose your company brand to 100+ recruitment industry leaders
throughout the day, through on course signage, player gifts and
competition prizes.

Sponsorship opportunities include: POA
• Hole-in-one competition on all par 3 holes – prizes include a car to the
value of £30,000 and cash to the value of £1,000.00
• Charity Challenge – help support our chosen charity
• Nearest the pin competition
• Longest drive competition
• Drinks buggy – brand the buggy and treat the players to on course
drinks
• Sponsorship of one of the holes – with hundreds of yards to play with,
get creative and network with every player throughout the day
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